R=ALTOP

SEARCH ENGINE MARKETING

CASE STUDY:

INDUSTRY:  Real Estate Title Company

COMPANY: DATE: 5/13/22

CLIENT GOALS: Create a custom brand awareness campaign. Optimized to
result in as many views as possible from the target audience, as
well as generate followers to their FB page.

CLIENT RESULTS:

251 new page likes, 933,819 views and 252,908 people reached.
Total cost $5,284.41.
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HOW WE DID IT:
e A/B Split Testing of Ads e New Call Tracking Reporting with Call
e New More Consumer Centric Ad Copy Recording and Instant/Daily/Weekly/
* Video Optimization for FB Ads Monthly report to client for sales opti-
®* |mage Optimization for ads mization
e Custome bespoke graphics e Feedback loop communication sys-
* Creation of invalid click blocking tem with his team and our marketing
system manager

e Daily Optimizations
* A/B Split Testing of Locations



